
 

  

ANALYZING THE STREAMING MARKET: A 
REVIEW OF THE LUMINATE YEAR END 

REPORT FOR 2024 

Mark Skoda 
      

January 2025 

This document contains confidential and proprietary information of Iron Gate Records. The contents of this document are intended solely 
for the use of authorized personnel and may not be disclosed, reproduced, or distributed, in whole or in part, without prior written 
permission from [Your Company Name]. Unauthorized use, disclosure, or duplication of any information contained herein is strictly 
prohibited and may result in legal action. 



1 
 

Analyzing the streaming market: a review of the Luminate Year 
End Report for 2024 

Streaming Trends and Music Discovery Challenges 

In recent years, the digital transformation of the music industry has culminated in an 
unprecedented surge in content availability. Music streaming platforms, spearheaded by giants like 
Spotify, have democratized music distribution, enabling artists from all corners of the globe to 
upload their tracks directly to a global audience. This revolution, while beneficial in broadening 
access, has also introduced significant challenges, primarily related to the discovery of new music 
amidst an ever-growing sea of content. 

Luminate’s annual streaming reports for 2023 and 2024 provide a clear lens through which we can 
observe these evolving dynamics. Both reports highlight not just an increase in content volume but 
also significant shifts in genre popularity and the geographic distribution of streaming activities. 
These changes reflect broader consumer behavior trends and have significant implications for 
artists and record labels attempting to navigate this saturated market. 

Despite the slight decrease in daily uploads, from 103,500 in 2023 to 99,000 in 2024, the 
overarching issue remains: a vast majority of tracks receive minimal exposure or engagement, 
overshadowed by a small subset of highly streamed hits. This creates a paradox where the increase 
in available music does not equate to a wider diversity in listening habits, often referred to as the 
"long tail" problem of digital music consumption. 

This report delves into the detailed findings from Luminate's 2023 and 2024 reports, examining the 
implications of streaming trends and the potential impact of technologies like GeoMelody on the 
music discovery process. Through this analysis, we aim to provide stakeholders in the music 
industry with insightful data and strategic approaches to leverage in the ever-evolving digital 
landscape. 

Digital Transformation and Its Implications 

The shift from physical albums and downloads to streaming has not only altered how music is 
accessed but has also led to an explosion in the amount of content available. Luminate's 2023 and 
2024 streaming reports provide valuable insights into these dynamics, revealing both an increase in 
the volume of content and significant shifts in genre popularity and the geographic distribution of 
streaming activities. These trends reflect broader changes in consumer behavior and pose unique 
challenges for artists and record labels navigating a highly saturated market. 

In 2023, daily uploads of track identifiers (ISRCs) to digital service providers peaked at 103,500. By 
2024, this number slightly decreased to 99,000. However, the essential challenge persists: a vast 
majority of these tracks receive minimal exposure or engagement, overshadowed by a small subset 
of tracks that accumulate a significant portion of total streams. This phenomenon exacerbates the 
"long tail" problem in digital music consumption, where the abundance of available tracks does not 
necessarily lead to a broader diversity in listening habits. 
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U.S. vs. Global Streaming Behaviors 

The disparity between U.S. and global streaming behaviors offers crucial insights for understanding 
regional market dynamics and tailoring distribution strategies accordingly. 

 

This data suggests that while the U.S. market is maturing, emerging markets worldwide are 
experiencing rapid growth, presenting new opportunities for international market penetration. 

Genre Popularity and Market Shifts 

Overview 

The music streaming landscape is marked by continual shifts in genre popularity, influenced by 
cultural trends, technological advancements, and marketing prowess. The Luminate reports for 
2023 and 2024 reveal not only the dominance of established genres in specific regions but also the 
significant rise of niche genres on a global scale. Understanding these shifts is crucial for 
stakeholders aiming to capitalize on emerging trends and align their strategies with evolving listener 
preferences. 

Detailed Insights 

• Dominance of Pop and Hip-Hop/R&B in the U.S.: In the United States, Pop and Hip-
Hop/R&B remain the most streamed genres, a trend that speaks to both the historical roots 
and the innovative evolution within these genres. These genres benefit from strong 
production values, extensive media coverage, and deep integration with other 
entertainment sectors such as fashion and film, which helps maintain their popularity. 

• Rise of Niche Genres Globally: On a global scale, genres like K-pop and Latin music have 
seen remarkable growth, propelled by strategic international marketing and the broadening 
appeal of their vibrant culture and musical styles. The rise of K-pop, in particular, has been 
fueled by its unique blend of addictive melodies, high-production visuals, and highly 
organized fanbase activities. Similarly, Latin music's growth is aided by its rhythmic diversity 
and the increasing number of collaborations between Latin artists and performers from 
other genres. 
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Expanding on Influential Factors 

• Pop and Hip-Hop/R&B: The slight growth in Pop and the slight decline in Hip-Hop/R&B can 
be attributed to shifting cultural currents and the impact of new streaming strategies, 
including algorithmic recommendations that favor a broader range of music tastes. 
 

• K-pop and Latin: Both genres' growth is also driven by their adaptability to digital platforms, 
where they excel in creating engaging content that transcends traditional listening 
experiences. This includes everything from choreographed dance challenges to interactive 
fan events, which significantly enhance their global appeal. 

Analysis of Genre Growth in Streaming (2023-2024) 

The following expanded analysis delves deeper into the changes in genre popularity from 2023 to 
2024, providing insights into the factors driving these trends and their broader implications: 

 

Detailed Genre Analysis 

• Pop: 
o Growth Factors: Pop music's growth can be attributed to its broad appeal and 

adaptability. In 2024, the genre likely benefited from viral marketing, including social 
media trends and high-profile releases that resonated well globally. 

o Outlook: Pop is expected to maintain its upward trajectory, supported by ongoing 
innovations in music production and strong fan engagement strategies. 

• Hip-Hop: 
o Decline Factors: Despite a slight decrease, hip-hop remains highly popular. The dip 

might be due to market saturation with many artists vying for the same audience or 
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a mild shift in listener preferences towards emerging genres that blend traditional 
hip-hop with other styles. 

o Outlook: Hip-hop is likely to reinvent itself, as it historically has, with new sub-
genres or hybrid styles that could revitalize interest among listeners. 

• K-pop: 
o Growth Factors: K-pop's continued rise in popularity is driven by its well-

orchestrated production, active fan communities, and the globalization of its acts. 
Strategic social media usage and international tours have significantly contributed 
to its broader acceptance and appeal. 

o Outlook: K-pop is positioned for further growth, especially as labels continue to 
invest heavily in international expansion and collaboration with global artists. 

• Latin: 
o Growth Factors: Latin music has seen increased popularity through its fusion with 

other genres and its rhythmic diversity that appeals to a wide audience. 
Collaborations between Latin artists and performers from other genres have helped 
propel Latin music into many non-Spanish speaking markets. 

o Outlook: With its infectious beats and growing number of collaborations, Latin 
music is expected to continue its upward trend in global music markets. 

• Rock: 
o Growth Factors: Rock music experienced a modest growth, possibly driven by a 

resurgence in interest in live music and a revival of classic rock tracks and bands. 
The genre's enduring appeal, particularly in live settings, often translates into 
streaming gains. 

o Outlook: Rock is expected to maintain steady popularity with potential spikes linked 
to major releases or anniversary editions of classic albums. 

• Metal: 
o Growth Factors: Metal's stability in the streaming market can be attributed to its 

loyal and dedicated fanbase. Unlike more mainstream genres, metal tends to 
experience less volatility in streaming numbers, supported by a consistently strong 
community presence and niche market appeal. 

o Outlook: Metal is likely to sustain its level of popularity, with potential growth 
through genre crossovers and the incorporation of modern sounds that attract 
younger audiences. 
 

Streaming Pyramid Data for 2024 Report 

The streaming pyramid offers a visual and quantitative representation of how tracks are distributed 
according to their streaming volumes. This structure is essential for understanding the dynamics of 
music consumption on streaming platforms, highlighting the concentration of streams among top-
performing tracks and the vast number of tracks with minimal listenership. The 2024 Luminate 
Global Audio Track Streaming Pyramid provides a detailed breakdown of these trends, allowing us 
to examine the health and diversity of the music streaming economy. 
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Detailed Streaming Pyramid Analysis 

The streaming pyramid categorizes tracks into tiers based on the number of streams they receive, 
from those achieving billions of streams to those with fewer than ten. Each tier reflects different 
levels of commercial success, cultural impact, and market penetration: 

 

Analysis of Low-Engagement Tracks on Streaming Platforms (2023 vs. 2024) 

As the digital music landscape continues to evolve, streaming platforms have become the primary 
medium through which new music is discovered and consumed. Despite the democratization of 
music distribution that these platforms offer, a significant challenge persists: a vast number of 
tracks fail to achieve meaningful engagement. This section of the report delves into the 
comparative analysis of tracks with 1,000 streams or less between 2023 and 2024, providing 
insights into the trends that influence the visibility and success of these tracks in the global music 
market. 

In 2023, the industry witnessed an influx of tracks across all streaming tiers, yet a substantial 
proportion remained in the lower echelons of engagement. By 2024, this trend not only continued 
but intensified, with an increase in the number of tracks receiving minimal streams. This analysis 
seeks to uncover the nuances of these changes, exploring the implications for artists, particularly 
emerging ones, and the strategic responses that might be necessary to foster a more inclusive and 
equitable digital music environment. 
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By examining the shifts in track engagement from 2023 to 2024, this report aims to highlight the 
critical need for enhanced discovery mechanisms that can better promote lesser-known music. 
The growing volume of low-engagement tracks underscores a potential oversaturation in the market 
but also signals an opportunity for streaming platforms to refine how music is curated and 
presented to listeners. The ultimate goal is to ensure that more artists have the opportunity to be 
heard and that the vast sea of digital music content does not drown out promising talent due to lack 
of exposure. 

This analysis will serve as a foundation for discussing the effectiveness of current music promotion 
strategies on streaming platforms and for evaluating the impact of technologies designed to 
improve music discovery, such as GeoMelody. By addressing these aspects, the report contributes 
to a broader understanding of the dynamics at play in the digital music streaming industry and the 
ongoing efforts to make it a more vibrant and accessible space for all artists. 

2023 Data 

• Tracks with 101 to 1,000 streams: 33.7 million 

• Tracks with 11 to 100 streams: 45.2 million 

• Tracks with 0 to 10 streams: 79.7 million 

• Total tracks with 1,000 streams or less in 2023: 158.6 million 

2024 Data (Previously Mentioned) 

• Tracks with 101 to 1,000 streams: 34.6 million 

• Tracks with 11 to 100 streams: 47.7 million 

• Tracks with 0 to 10 streams: 93.2 million 

• Total tracks with 1,000 streams or less in 2024: 175.5 million 

The Discovery Dilemma and Its Implications 

Despite the growth in the number of tracks and genres, the challenge of music discovery persists, 
primarily due to the overwhelming volume of content. The "long tail" phenomenon is particularly 
pronounced in the music streaming industry, where a vast majority of available tracks receive little 
to no engagement. 
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Consumer Discovery Behaviors 

Understanding how listeners discover new music is crucial for developing effective marketing 
strategies. Data from the reports show a significant reliance on algorithm-driven playlists and social 
media for music discovery, which highlights the potential for applications like GeoMelody to 
enhance visibility for lesser-known artists. 

Changes from 2023 to 2024 

• Increase in tracks with 101 to 1,000 streams: +0.9 million 

• Increase in tracks with 11 to 100 streams: +2.5 million 

• Increase in tracks with 0 to 10 streams: +13.5 million 

• Overall increase in tracks with 1,000 streams or less: +16.9 million 

Implications 

• Growing Volume of Low-Engagement Tracks: The increase in the total number of tracks 
with 1,000 streams or less (from 158.6 million in 2023 to 175.5 million in 2024) highlights a 
continuing trend in the music streaming industry where a significant portion of music 
content fails to reach beyond minimal engagement levels. This trend could indicate either 
an oversaturation of the market or a need for better discovery mechanisms that can surface 
more of these lesser-known tracks. 

• Challenges in Artist Visibility: With more tracks getting fewer than 1,000 streams, 
emerging artists face significant challenges in gaining visibility and traction within the 
streaming platforms. This highlights the necessity for strategies that can effectively promote 
lesser-known content, which could be an opportunity for innovative music discovery 
solutions like GeoMelody. 

• Potential for Enhanced Discovery Tools: The growth in low-engagement tracks 
underscores the potential benefits of using advanced discovery algorithms and 
personalized recommendation systems to increase the visibility of lesser-known tracks. By 
improving how tracks are recommended to users, streaming platforms can help more 
artists reach a broader audience and potentially increase their engagement metrics. 

The increase in tracks receiving minimal streams underlines the competitive nature of the music 
industry and the difficulties faced by many artists in breaking through the noise. This situation 
emphasizes the importance of continuing to develop and implement more sophisticated music 
discovery and promotion tools that can help balance the streaming market's dynamics, making it 
more equitable and supportive of new and emerging talents. 

Conclusion 

The analysis of streaming trends and genre popularity from 2023 to 2024 has provided a clear 
picture of the dynamic landscape of the music streaming industry. As platforms like Spotify 
continue to democratize music distribution, the influx of new content presents both challenges and 
opportunities for artists, record labels, and other industry stakeholders. 
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Key Insights 

• Growth in Genre Popularity: The increase in popularity for genres like Pop, K-pop, and Latin 
music underscores the global reach and cross-cultural appeal of these genres. Each has 
benefited from strategic marketing, broad accessibility, and, in many cases, integration into 
mainstream media which has driven their growth in the streaming domain. 

• Challenges in Hip-Hop and Opportunities for Rock and Metal: While Hip-Hop has seen a 
slight decline due to market saturation and evolving listener preferences, genres like Rock 
and Metal have shown resilience and stability. Rock has benefited from a revival in live 
performances and a nostalgia factor, whereas Metal has maintained its strength through a 
dedicated fanbase and niche market presence. 

• Persistent Issues with Low-Engagement Tracks: A significant number of tracks across all 
genres continue to struggle with low engagement, highlighting the "long tail" challenge 
where a large volume of music fails to reach a wide audience. This trend points to potential 
market oversaturation and indicates a need for more effective discovery mechanisms. 

Strategic Recommendations 

• Enhanced Discovery Mechanisms: To combat the challenges of the long tail effect, 
streaming platforms and artists should invest in advanced discovery tools like GeoMelody. 
These technologies can personalize music recommendations, promote lesser-known 
tracks, and help redistribute listener engagement more equitably across the vast catalog of 
available music. 

• Genre-Specific Marketing Strategies: Understanding the unique attributes and audience 
demographics of each genre can help tailor marketing strategies that capitalize on current 
trends and audience preferences. This approach can particularly benefit genres like Hip-
Hop and Metal, helping them adapt to market changes and maintain or grow their streaming 
audiences. 

• Cross-Genre Collaborations and Innovations: Encouraging collaborations across genres 
and experimenting with new music styles can attract broader audiences and rejuvenate 
interest in established genres. This strategy can be particularly effective for genres like Latin 
and K-pop, which have successfully expanded their global audience through such 
collaborations. 

Final Thoughts 

The music streaming industry remains a vibrant and ever-evolving sector, rich with opportunities for 
those who can effectively navigate its complexities. By leveraging detailed streaming data, 
understanding genre-specific trends, and employing innovative discovery and marketing strategies, 
stakeholders can enhance the visibility and success of diverse musical content. Ultimately, these 
efforts will not only benefit artists by providing them with the exposure they need to thrive but also 
enrich the listener experience, fostering a more diverse and dynamic musical landscape. 

For more information and to review the actual Luminate 2024 Report, you can download the report 
here:  LUMINATE YEAR END REPORT 2024 

https://1drv.ms/b/c/bd113b7e705a4f38/Eeyffu6chbpGumH0ckQHPUEBB5GQtSc9HxlvYgo1XXgtbA?e=eruBvO

